
A PUBLICATION OF THE DEPARTMENT OF
MASS COMMUNICATION, IMO STATE

UNIVERSITY, OWERRI



About IMSU JCS

IMSU Journal of Communication Studies (IMSU JCS) is a
blind peer reviewed journal published annually by the
Department of Mass Communication, Imo State University,
Owerri. The journal accepts papers from all areas of Mass
Communication and other communication-related
disciplines. The journal accepts both empirical and position
papers of high quality. All articles for submission must be
original to the author(s) and free from plagiarism.

The purpose of IMSU Journal of Communication Studies is
to contribute to the body of knowledge in the field of
communication and media studies. The journal is both in
print and electronic versions. The electronic version is an
open access journal.

Any author shall be entitled to one copy of the volume in
which his/her article appears. In the case of co-author, the
authors shall have only one complimentary copy and will
be given more copies upon request and payment of certain
amount which will be stipulated.

Author(s) are expected to have their work written in British
English with proper grammar and spellings. The journal
will not be responsible for correcting the grammatical
errors in a given paper. If the errors in a work are much, the
editorial team of the journal reserves the right to reject the
paper.

Submission

All papers are to be submitted electronically as a
Microsoft Office word document attachment to
imsujcs@gmail.com alongside evidence of payment
of assessment fee of 5,000. Authors whose papers are
accepted after the blind peer review will be required
to pay a publication fee of 15,000. Authors will be
communicated the decision of the editorial board on
the status of their submitted papers.

EDITOR-IN-CHIEF

Assoc. Prof. Bernard Johnson C. Anyanwu
HOD, Mass Communication Department
Faculty of Social Sciences
Imo State University, Owerri

MANAGING EDITOR

Alexander Chima Onyebuchi, Ph.D
Mass Communication Department
Faculty of Social Sciences
Imo State University, Owerri

EDITORIAL ADVISORY BOARD

Prof. Dede Konkwo
Imo State University, Owerri, Nigeria
Prof. Victor Kogah
Imo State University, Owerri, Nigeria
Prof. Des Wilson
University of Uyo, Akwa Ibom State, Nigeria
Prof. John Sambe
University of Benin, Edo State, Nigeria
Prof. Sunny Udeze
Enugu State University of Science and Technology
Prof. Nnayelugo Okoro
University of Nigeria, Nsukka
Prof. Emman-Owums Owuamalam
Anambra State University, Anambra State, Nigeria
Prof. Cosmas Nwokeafor
Bowie State University, USA
Prof. Charles Okigbo
North Dakota State University, USA
Prof. Stella C. Okunna
Nnamdi Azikwe University, Awka, Anambra State, Nigeria

CONSULTANT EDITORS

Assoc. Prof. Nkem Fab-Ukozor
Imo State University, Owerri, Nigeria
Assoc. Prof. Paul Martin Obayi
Godfrey Okoye University, Enugu State, Nigeria
Dr Luke I. Anorue
University of Nigeria, Nsukka
Assoc. Prof. Chris Ngwu
Enugu State University of Science and Technology, Nigeria

EDITORIAL BOARD

Dr K. O. Nworgu
Imo State University, Owerri, Nigeria
Dr Iheanacho Onyia Cajetan
Imo State University, Owerri, Nigeria
Maurice Onyiriuka
Imo State University, Owerri, Nigeria
Dr Adeline Nkwam-Uwaoma
Imo State University, Owerri, Nigeria
Dr Christian Odoemelam
Igbinedion University, Okada, Edo State, Nigeria
Dr Ifeoma Orjiakor
Imo State University, Owerri, Nigeria
Dr Okwudiri Ekwe
Samuel Adegboyega University, Edo State, Nigeria
Dr Andrew Apeh
Enugu State University of Science and Technology, Nigeria
Dr Peace Ireju Amannah
Rivers State University, Nkpolu-Oroworukwo, Port
Harcourt

i



Table of contents

ii. Table of Contents

1. Truth and source credibility on the Corona Virus pandemic: A critical discourse analysis.
TINE Vaungwa Apaa Nyihar , BO Daniel Iorkosu & HILE-IORPAGHER, Martha Msoo

12. Social Media and youths’ participation in politics among students of selected universities in
Nigeria. OGBONNA Sunday & AMBASSADOR-BRIKINS O.C. Helen.

27. The normative theories of the press in the digital age: A need for revision. OLUWASOLA
Omolola.

37. An evaluation of the relationship between course of study and newspaper readership pattern of
students. NWAMARA Chinedu A. & FAB-UKOZOR Nkem.

44. An analysis of pioneer newspaper coverage and framing of women from September 1st, 2020
to November 31st, 2020. UKPONG Edikan Nseobong, UMOREN Philomena Effiong,
OKPONGKPONG Grace Imaikop, ONYEJIAKA Onyekachi & IDIONG Etimbuk
Ebong

54. Exploration of women’s participation in community media management in Lagos, Nigeria.
AKHAGBA Mary Omoye.

63. The new Media in Nigeria: Evolution, impacts, challenges and prospects. ANTHONY I.
Igyuve & PAUL U. Obagwu

74. UNIZIK’S undergraduates’ perception of First Bank of Nigeria’s communication/PR strategies
in creating awareness and mobilizing customers for BVN enrolment. OBIOHA Benjamin
Kelechi & UDEH Kenneth Nwannebuike.

ii


